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-28%

Rank 2016: 75  2015: 71  
BV 2016: $29bn   
BV 2015: $41bn
Brand Rating: A+Azerbaijan

Rank 2016: 97  2015: 87   
BV 2016: $10bn  
BV 2015: $14bn
Brand Rating: A
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Rank 
2016

Rank 
2015

Nation National Brand 
Value 2016 
(USDbn)

Change (%) National Brand 
Value 2015 
(USDbn)

Brand Strength  
2016 (Rating)

Brand Strength 
2015 (Rating) 
(Rebased)

1 1 United States 20,574 4% 19,703 AAA AAA-
2 2 China 7,087 12% 6,314 AA AA-
3 3 Germany 3,882 -7% 4,166 AAA- AAA-
4 5 Japan 3,002 18% 2,541 AAA AAA-
5 4 United Kingdom 2,942 -2% 3,010 AAA AAA-
6 6 France 2,339 8% 2,158 AA+ AA
7 7 India 2,066 -3% 2,136 AA- A+
8 8 Canada 1,810 -11% 2,040 AAA- AAA-
9 9 Italy 1,521 5% 1,445 AA- A
10 10 Australia 1,305 -7% 1,404 AAA- AA+
11 15 Netherlands 1,121 12% 1,000 AAA AAA-
12 14 Switzerland 998 -2% 1,024 AAA AAA
13 16 Spain 966 11% 872 AA AA-
14 13 Mexico 915 -16% 1,091 A+ A
15 11 Brazil 820 -30% 1,171 A A-
16 17 Sweden 742 -9% 814 AAA- AAA-
17 18 Russia 736 -9% 810 A+ A
18 21 Indonesia 630 12% 564 AA- A+
19 23 Belgium 532 6% 500 AAA- AA+
20 20 Poland 516 -9% 566 AA- A+
21 25 Austria 501 14% 438 AAA- AA+
22 22 Saudi Arabia 482 -5% 506 AA AA
23 30 Norway 478 23% 388 AAA AAA-
24 29 United Arab Emirates 478 19% 403 AAA AAA
25 19 Turkey 474 -29% 668 AA- A+
26 26 Singapore 469 14% 412 AAA AAA
27 24 Taiwan 469 4% 450 AA+ AA+
28 27 Denmark 408 0% 410 AAA- AAA-
29 28 Malaysia 361 -11% 407 AAA- AAA-
30 31 Thailand 353 2% 347 AA- AA-
31 34 Ireland 344 20% 287 AAA- AAA-
32 35 Philippines 338 26% 267 AA- A+
33 32 Hong Kong SAR 325 0% 325 AAA AAA
34 33 Finland 267 -7% 289 AAA AAA
35 36 Qatar 238 1% 235 AAA- AAA-
36 42 Czech Republic 237 27% 187 AA AA-
37 39 Argentina 236 14% 208 A BB
38 38 Chile 229 5% 218 AA AA
39 37 South Africa 196 -13% 225 AA- AA-
40 43 Israel 189 5% 181 AA AA-
41 45 Colombia 181 9% 166 A+ A
42 41 Nigeria 178 -5% 189 A BBB
43 40 New Zealand 174 -13% 200 AAA AAA
44 47 Bangladesh 170 18% 144 A- A-
45 48 Romania 165 17% 141 A+ A
46 50 Portugal 149 9% 137 AA AA
47 44 Kazakhstan 145 -17% 175 AA- A+
48 49 Vietnam 141 1% 140 A+ A
49 51 Kuwait 140 13% 124 AA- A+

50 52 Peru 139 22% 114 A+ A
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51 54 Pakistan 128 38% 93 A A
52 53 Hungary 102 9% 94 A+ A
53 55 Egypt 98 21% 81 A+ A-
54 58 Luxembourg 85 43% 60 AAA AAA-
55 57 Sri Lanka 74 9% 68 AA- A+
56 - Uzbekistan 72 - - A+ -
57 56 Algeria 64 -14% 74 A BBB
58 59 Greece 57 -4% 59 A+ A+
59 68 Ukraine 56 27% 44 A A-
60 61 Dominican Republic 56 2% 55 A A-
61 62 Slovenia 53 0% 53 AA- A
62 70 Guatemala 50 19% 42 A+ A
63 66 Costa Rica 49 6% 46 AA- A+
64 64 Bulgaria 49 -3% 50 A+ A-
65 72 Panama 48 20% 40 AA- A+
66 63 Lithuania 46 -8% 50 AA AA-
67 - Angola 45 - - B -
68 - Myanmar 44 - - BBB -
69 65 Oman 41 -14% 48 AA AA
70 69 Morocco 40 -8% 44 AA- A
71 - Ecuador 39 - - A -
72 75 Latvia 37 7% 35 AA- AA-
73 78 Serbia 33 9% 31 A A-
74 76 Croatia 33 4% 32 A+ A
75 77 Kenya 30 -4% 31 A+ A
76 79 Bahrain 29 -3% 30 AA+ AA
77 71 Azerbaijan 29 -28% 41 A+ A
78 74 Uruguay 28 -24% 37 AA- A
79 82 Ethiopia 25 10% 22 A BBB
80 73 Jordan 24 -35% 37 AA- A+
81 - Trinidad and Tobago 21 - - A+ -
82 - Tunisia 20 - - A+ -
83 85 Estonia 20 14% 17 AA+ AA
84 81 Tanzania 19 -17% 23 A BBB
85 83 Lebanon 19 -14% 22 A A
86 80 Ghana 18 -20% 23 A+ A-
87 - El Salvador 18 - - A -
88 84 Bolivia 17 -8% 19 A- BBB
89 - Paraguay 16 - - A- -
90 - Côte d’Ivoire 15 - - A+ -
91 86 Cambodia 15 -7% 16 A A-
92 93 Georgia 15 22% 12 AA A+
93 90 Iceland 14 10% 13 AAA- AA+
94 92 Nepal 12 -7% 13 A A-
95 94 Honduras 12 8% 11 A+ A-
96 88 Uganda 11 -23% 14 A A-
97 0 Mongolia 10 27% 8 A -
98 - Nicaragua 10 - - A- -

99 91 Cyprus 10 -22% 13 AA AA-

100 87 Cameroon 10 -34% 14.4 A A-
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